
 
 
 

Zain Bahrain announces its financial results for the 
nine-month period ending 30 September 2019 

 

• Net profit Y-o-Y grow by 3.5% for the nine-month period 

• Operating profit up 27.1% despite a 7% decline in revenue for nine-month period 

• Q3 2019 earnings per share remain consistent year-on-year at 10 fils for nine-month period 
ending September 2019 

• His Excellency Shaikh Ahmed, Chairman of Zain Bahrain: “We are consistent in our pursuit of 
excellence in our operations and customer experience, adopting the latest technologies to 
modernize our operations.” 
 

Manama, Bahrain – 5 Nov 2019: Zain Bahrain, a leading telecommunications provider in the Kingdom, reported 
net profit of BD3.815 million (US$10.09 million) for the nine months ending September 30, 2019, representing 
a 3.5% increase year-on-year (Y-o-Y) from BD3.685 million (US$9.75 million). Operating profit for the period 
came in at BD4.644 million (US$12.29 million), up 27.1% Y-o-Y from BD3.655 million (US$9.67 million) despite a 
7% decline in revenue to BD45.789 million (US$121.13 million) from BD49.203 million (US$130.17 million) in the 
first nine months of the year.  

The company’s strong operating profit is driven by continued operational efficiencies and cost saving programs, 
steered by the company’s solid positioning in data services, which accounts for more than 48% of total revenues.  

During the three month period to end-September specifically (Q3 2019), Zain Bahrain reported net profit of 
BD1.282 million (US$3.39 million), down 5% Y-o-Y from BD1.353 million (US$3.58 million). Operating profit in 
Q3 2019 increased 15.6% Y-o-Y to BD1.538 million (US$4.07 million) from BD1.331 million (US$3.52 million).  

Revenue in Q3 2019, in comparison to the same period in 2018, saw a 6% drop to BD15.242 million (US$40.32 
million) Y-o-Y from BD16.194 million (US$42.84 million).  

Earnings per share remain consistent Y-o-Y, at 10 fils for the nine month-period ending September 30, 2019, and 
4 fils for the three month period ending September 30.  

At the balance sheet level, Zain Bahrain's total equity at the end of the nine month period ending September 30, 
2019, stood at BD70.807 million (US$187.32 million), up from BD70.213 million (US$185.75 million) in 31 
December 2018. The company’s assets for the nine-month period ending 30 September 2019 amounted to 
BD116.064 million (US$307.05 million), up 22% Y-o-Y from BD94.803 million (US$250.8 million) in 31 December 
2018.  

Commenting on the latest operational results, Zain Bahrain Chairman, His Excellency Shaikh Ahmed bin Ali Al 
Khalifa, said, “We are pleased with the company’s positive performance for the first nine months of 2019. This 
is a direct result of our ongoing commitment to delivering innovative solutions and services to our customers in 
line with the needs of our increasingly connected society, driven by consumer preferences and the digitization 
ambitions of the Kingdom’s leadership.” 
 
He added, “We are consistent in our pursuit of excellence in our operations and in terms of customer 
experience. We continue to adopt the latest technologies that will enable us to deliver an ever-higher level of 
service to our customers and modernize our operations.” 
 



 
 
 

Key achievements at Zain Bahrain in Q3 2019 

• Launch of iPhone 11 series and Samsung Galaxy Note 10: Both phones were available for pre-order 
through Zain Bahrain e-shop portal and Zain Bahrain app, and once launched they were also made 
available across Zain Bahrain branches. 

• Customer Day: As part of Zain Bahrain’s commitment to delivering a superior experience to customers, 
members of the leadership team dedicated a day to working with the company’s customer-facing 
colleagues. An annual event, Customer Day seeks to raise awareness across the company of the efforts 
Zain makes to satisfy customer needs, while inspiring positive change to further improve service 
delivery. This year’s Customer Day focused on digital channels, including Live Chat, ZBot – Zain’s chat 
robot, Zain Smart Shop, and the Zain e-shop.  

• SVT Management: Zain Bahrain signed an agreement with Security Solutions Bahrain to deliver a smart 
vehicle management solution offering. Smart Solutions Bahrain will provide smart vehicle management 
based on state-of-the-art technology for electronic systems and components together with a vehicle-
centric telematics platform that enables the company to optimize its assets and customize visibility and 
reports. This partnership aligns with Zain Bahrain's strategy to cater to the needs of the wider 
community and its commitment to embracing new technologies in support of the Kingdom’s 2030 
Vision.  

• Sharaf DG: Zain Bahrain partnered with Sharaf DG Bahrain, the leading electronic retailer in the region, 
to offer customers the ability to purchase selective electronic equipment directly from Zain E-shop. 
Customers can buy electronic equipment including TVs, laptops, accessories, cameras, software and 
gaming consoles directly via Zain Bahrain’s e-shop portal. Orders are delivered directly to customers 
within 48 hours of availability. Customers can also purchase extended warranties on items purchased. 
In addition, all Zain Bahrain customers enjoy exclusive offers through the E-shop.  

• Work Experience: Zain Bahrain organized an educational and work experience program for students 
from AlMabarrah AlKhalifia Foundation (MKF); an initiative that falls under the Zain Youth 
Empowerment Program. Zain Bahrain’s educational and work experience program provided MKF 
students with first-hand experience of the operator’s vibrant internal culture, allowing participants to 
work within various departments including the Call Centre, Retail, Marketing, and Technology. Students 
received an overview of mobile telecommunications technology and attended a session on persuasion 
skills via the Zain Bahrain e-learning platform (LinkedIn Learning). Students also visited Zain Bahrain MSC 
2 and received an insight on the latest telecom industry hardware and software network equipment.  
 

-ENDS- 
 
About Zain Bahrain 
Zain Bahrain, a telecommunications industry innovator focused on enhancing customer experience, was awarded a mobile telecom 
license on 22 April 2003 and commenced commercial operations on 28 December 2003. The operation promptly placed Bahrain on the 
world telecom map through the introduction of many mobile technology innovations that continue to this day with nationwide high-
speed 4G LTE services being offered through the Kingdom’s most advanced mobile network. Zain Bahrain, listed on the Bahrain Bourse 
(Ticker: ZAINBH), is part of Zain Group, a leading telecommunications operator across the Middle East and Africa, which provides mobile 
voice and data services to 49 million active customers as at 30 June 2019. With a commercial presence in eight countries, Zain operates 
in Kuwait, Bahrain, Iraq, Jordan, Saudi Arabia, Sudan and South Sudan. In Lebanon, the Group manages ‘touch’ on behalf of the 
government. In Morocco, Zain has a 15.5% stake in ‘INWI’, through a joint venture. For more information, please email info@bh.zain.com  
or visit: www.bh.zain.com 
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